


SCREEN PLANNING

What’s
ReMix?

OPTIMAL BUDGETING CHANNEL PLANNINGMEDIA FILTERING



For Reach. For Views. For SOS. 복수조합조건.

Custom Planning



SCREEN 
PLANNING



20%

Platform CPP CPR

TV ₩3,543,437 ₩6,807,878

Online Video ₩4,916,533 ₩9,554,570

IPTV ₩4,769,138 ₩7,101,808

Total ₩4,097,339 ₩8,197,919

20%

60%

SCREEN PLANNING 소개



SCREEN PLANNING 개별및중복측정방법론



SCREEN PLANNING 활용사례

45.8%
51.5% 54.7% 54.6% 52.6% 50.0%



OPTIMAL
BUDGETING



OPTIMAL BUDGETING 분석방법(스크린)



OPTIMAL BUDGETING 분석방법(채널)



무차별곡선을활용한대안탐색





OPTIMAL BUDGETING 활용사례
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MEDIA
FILTERING



MEDIA FILTERING 소개



MEDIA FILTERING 소개
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MEDIA FILTERING 소개



MEDIA FILTERING 분석방법–Target Filtering



MEDIA FILTERING 분석방법–Effect Filtering



MEDIA FILTERING 분석방법–Trend Filtering



MEDIA FILTERING 분석방법



MEDIA FILTERING 활용사례

MEDIA
PC+MO

UV TTS(분)

SMR 6,239,053 4,205,353,544

YouTube 9,821,035 9,092,581,401

Facebook 5,881,968 1,926,007,918

SMR+YouTube+
Facebook
(Unique기준)

11,225,977 15,223,942,865

=  3,134,886 (28%)

Rank Media
Total 
Score

Budget Allocation

상품단가미고려 상품단가고려

1 YouTube 96.7 36.8% 45.3%

2 SMR 92.2 35.1% 43.2%

3 Facebook 73.6 28.0% 11.5%

Rank Media
Total 
Score

Budget Allocation

상품단가미고려 상품단가고려

1 YouTube 96.2 36.1% 45.5%

2 SMR 87.3 32.8% 41.4%

3 Facebook 83.1 31.1% 13.1%



CHANNEL
PLANNING



CHANNEL PLANNING 소개

Media Mix 1.

200 60%

Media Mix 2.

250 65%

Media Mix 3.

270 67%



CHANNEL PLANNING 분석방법

(ex: 지상파,종편, 케이블) (ex: YouTube, SMR) (ex: GenieTV, BTV)



CHANNEL PLANNING 통합Reach 산출방법론



ㅊ

CHANNEL PLANNING 외부인증



CHANNEL PLANNING 활용사례

지상파 채널 28.9% 72.8 \ 4,120,434 \ 10,385,939

케이블 채널 26.7% 91.7 \ 3,270,454 \ 11,224,638

TVC Sub Total 44.7% 164.5 \ 3,646,569 \ 13,416,827

YouTube 29.9% 127.7 \ 3,312,401 \ 13,345,120

SMR 14.6% 48.9 \ 3,064,759 \ 10,286,375

Instagram 13.1% 63.9 \ 1,566,200 \ 7,609,698

Online Sub Total 46.4% 240.5 \ 2,702,817 \ 14,024,745

GenieTV 9.2% 30.1 \ 4,974,388 \ 10,385,939

BTV 4.9% 24.7 \ 4,054,368 \ 20,367,271

IPTV Sub Total 14.1% 54.8 \ 4,560,444 \ 17,753,074

\ \

72.1% \3,261,952

지상파 채널 34.6% 91.0 \ 3,296,347 \ 8,683,723

케이블 채널 31.6% 114.7 \ 2,616,363 \ 9,502,406

TVC Sub Total 51.4% 205.7 \ 2,917,255 \ 11,680,098

YouTube 33.9% 175.8 \ 2,274,914 \ 11,792,372

SMR 15.7% 57.8 \ 2,597,042 \ 9,531,264

Instagram 20.7% 131.8 \ 758,305 \ 4,840,720

Online Sub Total 54.2% 365.4 \ 1,778,571 \ 11,983,084

GenieTV 11.0% 36.1 \ 4,153,248 \ 13,601,654

BTV 5.4% 28.1 \ 3,565,121 \ 18,587,763

IPTV Sub Total 16.4% 64.2 \ 3,896,154 \ 15,236,513

\ \ 18

80.2% \2,361,087





Campaign Total Reach

90%
Digital Video Reach

80%
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Screen Planning Channel Planning

Media
Filtering

Target Filtering 
: Media Traffic, NPR

Buying

Effect Filtering Trend Filtering

Optimal
Budgeting

: TV & DGT : YT & SMR & FB



89%

PC+MO

59%

PC

73%

MO

9,834,866 11,079,069 89% 49% 



237 41% 23% 14% 9% 0% 0% 8% 0% 1% 0% 1% 3%

206 49% 11% 18% 14% 0% 0% 6% 0% 1% 0% 0% 1%

A
41%

B
23%

C
14%

D
9%

G
8%

A
49%

B
11%

C
18%

D
14%

G
6%



58 44% 41% 6% 7% 0% 0% 0% 0% 0% 1% 0% 1%

41 47% 44% 3% 4% 0% 1% 0% 0% 0% 0% 0% 1%

A
44%

B
41%

C
6%

D
7%

A
47%B

44%

D
4%



 -

 2,000,000

 4,000,000

 6,000,000

 8,000,000

 10,000,000

 12,000,000

 14,000,000

 16,000,000

A+B A B C+D C E F G H I J D K L M N O

MO UV PC UV PC+MO UV

 -

 1,000,000,000

 2,000,000,000

 3,000,000,000

 4,000,000,000

 5,000,000,000

 6,000,000,000

 7,000,000,000

 8,000,000,000

 9,000,000,000

 10,000,000,000

A+B A B C+D C E F G H I J D K L M N O

MO TTS(분) PC TTS(분) PC+MO TTS(분)



Target Effect Trend Total Score Budget Allocation

1 A 48.2 - 49.3 97.5 29.4%

2 B 43.8 - 37.3 81.1 24.4%

3 C 42.2 - 26.0 68.2 20.5%

4 D 30.3 - 24.3 54.6 16.5%

5 E 16.6 - 13.9 30.5 9.2%

남성 1545 게임 3억원~4억원미만 Target : 50% / Effect : 0% / Trend : 50%



Mix 1안

8억

337.52

83.7%

4.03

Mix 2안

10억

395.4

88.9%

4.45



Online TV비중 On비중 TV GRP On GRP Total GRP TV Reach On Reach Total Reach

30억 30억 - 100.0% 0.0%

TV, Online Video 예산비중별
노출및도달효과제공

38억 30억 8억 78.9% 21.1%

40억 30억 10억 75.0% 25.0%

62.0%
89.15% 90.83%

0 800,000,000 1,000,000,000 온라인예산(원)

TV Reach On Reach Total Reach




